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Vendor Spotlight: Throttle

Our purpose is simple and our mission is clear: 
Deliver lower insurance costs, better service, and 
a long-term partnership to entrepreneurs.

Our direct-to-customer model means you work 
with us, the insurance provider, versus an agent 
or a broker.

The result? Faster quotes, easier applications, 
a smoother claims process, and lower prices.

COVERAGES:
GARAGEKEEPERS 

PROPERTY 

WORKERS’ COMP  

GENERAL LIABILITY

UMBRELLA

EPL

Intrepid Direct Insurance operates as Intrepid Direct Insurance Agency, LLC. CA License 0K95913. Not an offer of coverage, or contract. Products and 
services are provided by one more insurance company subsidiaries of W. R. Berkley Corporation rated A+ (Superior) Financial Size Category XV by A.M. Best 
Company, Inc. Not all products and services are available in in every jurisdiction, and the precise coverage afforded by any insurer is subject to the actual 
terms and conditions of the policies as issued. Certain coverages may be provided through surplus lines insurance companies through licensed surplus 
lines insurance brokers. Surplus lines insurers do not generally participate in state guaranty funds, and insured are therefore not protected by such funds.

EXPECT SAVINGS. GO DIRECT.

See how we’re redefining 
insurance for Jiffy Lube shops at:
info.intrepiddirect.com/ZeeLine

Is your check 
insurance light on?

Save up to 20% on your premiums!

Continued on page 14

Connected Communication: The ROI of Omnichannel Marketing 

By Jeff Tremper, SVP, Throttle 

Customers see hundreds of marketing messages every day, and most of them barely 
register. But when a message appears in more than one place—such as a postcard in 
the mailbox followed by a matching email or text—the odds of it being remembered rise 
dramatically. That’s not coincidence. It’s consistency. 

Why Channels Should Work Together 

According to the 2025 Direct Mail Marketing Benchmark Report from Franklin Madison 
Direct, 38% of consumers say receiving both mail and digital ads from the same brand 
increases their awareness and consideration.¹ When communication channels reinforce 
one another, each touchpoint amplifies the others. The result is stronger recognition and 
a higher likelihood of engagement. 

The connection between print and digital isn’t theoretical. The 2025 Direct Mail 
Marketing Trends Report found that 61% of marketers say combining direct mail with 
digital delivers the best ROI.² The report further found that 53% of consumers are more 
likely to consider a brand when both channels are used.³ Simply put: integration 
matters. 

The Power of a Unified Message 

Omnichannel marketing builds on that connection by creating a cohesive story across 
every platform. Research from InboundBlogging 2025 found that 94% of integrated 
campaigns use landing pages aligned with their brand’s look and feel.⁴ When your 
visual and verbal identity stay consistent across mail, email and social, it reassures 
customers and strengthens brand credibility. 

A familiar logo, color palette and tone make communications instantly recognizable. 
That familiarity builds trust, and trust drives response. 

The Numbers Behind the Momentum 

Marketers aren’t guessing. The 2025 State of Direct Mail Report from Lob found that 
86% of marketing executives agreed direct mail performed best when integrated with 
other channels.⁵ Another 57% said email was the most tightly connected channel.⁶ 
Meanwhile, KeyPoint Intelligence reported that 53% of marketers relied on hybrid 
personalization—combining print and digital to drive engagement.⁷ 

These findings echo what customers experience firsthand. When messages reach them 
through multiple formats, conversion rates can increase by as much as 65%, according 
to Deep Sync 2024.⁸ That’s the power of true omnichannel communication—repetition 
with relevance. 
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Putting It All Together 

You don’t need a massive marketing department or a big budget to make this work. 
What matters most is consistency. Keep your message aligned across every channel. 
Make sure the timing feels natural and let each touchpoint build on the one before it to 
maintain a steady campaign rhythm. When every interaction reinforces the last, 
customers are more likely to remember and respond. 

 

Throttle®, a product of Matrix Imaging Solutions, is a complete, intelligent marketing 
communications tool. Throttle helps automotive companies stay in close contact with their 
customers throughout the customer journey with timely, omnichannel communications and 
service reminders based on their unique driving habits and service history. From acquisition 
through retention, Throttle takes the guesswork and labor out of customer communications 
while freeing up the shop staff’s time. Throttle uses multiple touchpoints including texts, 
postcards and emails, allowing users to easily generate a year-round marketing program that 
keeps their brand top of mind and customers coming back for more. Click here to schedule a 
demo: https://meetings.hubspot.com/cbutler16 
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For more information, contact 
throttlesales@matriximaging.com
 matriximaging.com/throttle

Scan the QR code to watch our video
and schedule a demo.

Take the guesswork and labor 
out of customer communications.
Throttle® keeps you connected to your automotive customers throughout the year with 
timely, omnichannel communications and service reminders throughout the customer 
journey, based on their unique driving habits and servicing history. By interfacing 
directly with your POS system, Throttle helps you keep your brand top of mind while 
you manage your shop(s).

Benefits

Features

A turn-key customer 
communications program 
from acquisition to retention.

• Increased Google Reviews with 
Thank You Text Notifications (Up to 200%)

• Declined/suggested service follow-up emails
• Educational videos

• Manufacturer recommended service suggestions 
your shop can perform

• Intelligent intervals between oil changes
• Increased customer retention

• Advanced algorithms driven by data from your POS 
• Full creative services available to brand your 

communications according to your marketing guidelines 
• Consistent, automated, vehicle specific, personalized, 

customer acquisition and retention platform

• Monthly key performance indicator reporting 
to track marketing and operations

• Unique customer journeys for new 
and existing customers

New KPI 
Reporting 
Dashboard
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Golden Associate Members
“Golden Associate” vendor members participate in providing products and services  to JLAF members*, may 
also support your Association by exhibiting in our annual convention, may provide sponsorships, and may also 
contribute to advertising revenue.   

Please acknowledge the support and benefits provided by these vendors.

*Refer to the "Please Note" section on page 2 of this publication.  




